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Shanghai Summer School
(NEW MEDIA DESIGN) at STA



Shanghai Theatre Academy (STA) is a prestigious art university for performing art talents in China. It was formerly the Shanghai Municipal Experimental 
Theatre School, which was established on December 1st, 1945. In 1956 the school was officially renamed Shanghai Theatre Academy. In 2002, STA 
became a comprehensive art university with the disciplines of theatre, traditional Chinese opera, dance, film & TV, and the education spectrum covered 
vocational secondary school, bachelor, master and doctor programs.

There are more than 500 full-time employees at Shanghai Theatre Academy, including over 300 teachers. STA has over 2200 undergraduate students in 17 
majors, as well as over 1000 postgraduate students on campus.

There are four STA campuses with distinct functions. The Huashan Campus is the theatre arts education centre. The Lianhua Campus is the traditional 
Chinese opera education centre; the Hongqiao Campus is the international dance education centre; the Changlin Campus is the film, TV and new media 
education centre. In STA there are 10 educational units, including the Acting Department, Directing Department, Dramatic Literature Department, Stage 
Design Department, College of Chinese Opera, College of Dance, College of Film, College of Arts Technology & Management, Division of Humanities 
and Social Sciences Education, and the College of Continuing Education. Besides, there are two vocational secondary schools affiliated to STA - the 
Chinese Opera School and the Dance School.

STA has cultivated thousands of artists and culture managers in various professional fields for the country, and many graduates have become leading 
experts and professionals with national and international reputation in the fields of theatre, film & TV, dance and fine arts. They have won numerous grand 
awards and enjoyed high reputation and influence at home and abroad.
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02 Brief introduction to the course
The program covers three core areas: New Media Theatre Making, New 
Media Theatre Art Lecture and Chinese Culture. The curriculum focuses on 
leveraging new media technologies to reimagine the expression of tradi-
tional Chinese theatre art. Key topics include case studies of new media 
theatre, interactive design for performing arts, and hands-on creation prac-
tices integrating traditional opera. In the final phase of the workshop, partic-
ipants will collaborate in groups to develop interactive new media artworks 
that incorporate elements of Chinese opera. 

Outside of formal classroom learning, students will have the opportunity to 
attend traditional opera performances, visit new media labs, and participate 
in field trips for a more immersive cultural experience.

03 Time
June 5 – June 24, 2026

Chinese opera practice: 64 lessons (including final presentation) 

Chinese culture: 20 lessons 

Chinese opera related workshops: 8 lessons 

04 Assessment
The attendance rate over 90% is required for the program. At the end of the 
program, the students will be assessed in the form of a final presentation. 
The certificate of completion will be issued on passing the assessment and 
getting the required attendance rate.


